
How to Enter

ENTRIES DEADLINE: 1 JULY 2009

AWARDS DINNER: 9 NOVEMBER 2009   •   VENUE: PAN PACIFIC SINGAPORE
IN CONJUNCTION WITH THE 10TH SINGAPORE INTERNATIONAL REINSURANCE CONFERENCE

www.asiainsurancereview.com www.thereview.biz

Asia Insurance 
Industry Awards

2009



Asia Insurance Industry Awards 20092

The Judges

Who can enter?
▲ Entries are sought from around the region and 

can focus on regional or specialised activities.
▲ Entries in more than one category are 

encouraged. Organisations, teams or individuals 
may be nominated for an award by a third 
party or by self-nomination through submission 
of an application.

Where to send your entries
▲ Entries must be received no later than 
 1 July 2009 and may be submitted by 

 email to: 
 awards@asiainsurancereview.com  or 

 fax to: 
 (+65) 6512 5334  or

 mail to: 
 Co-ordinator, Asia Insurance Industry Awards,
 Asia Insurance Review, 
 69 Amoy Street, Singapore 069888

For all categories, the qualifying period is 
from 1 April 2008 to 31 March 2009.

The rules on how to enter
▲ Organisations, teams or individuals may be nominated for an 

award by a third party or by self-nomination through submission 
of an application.

▲ A nomination form is included with this brochure on page 11 or 
may be completed online at www.asiainsurancereview.com.

▲ All entries must be written in English.
▲ If you are nominating yourself or your own company, using the 

criteria for guidance, explain in not more than 1,000 words why 
your company or chosen individual should win the award.

▲ If you are nominating another individual or company, submit the 
nomination form and a 200-word statement summarising why 
the applicant would be a worthy recipient of the award. If the 
individual or company is shortlisted, the Awards Administrators 
will contact the nominee and invite them to submit a full 
application for the award categories in which they have been 
nominated.

▲ Entries may include additional supporting documents such as a 
company’s latest financial statistics or reports but will be limited 
to four pages.

▲ All entries will be treated as confidential but the right is reserved 
to publish positive extracts from winning entries.

▲ The verdict of the judging panel is final, as scrutinised by the 
independent auditor.

NOTE: Entries received without the 1,000-word write-up or the 200-
word statement (where applicable) will not be considered.
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A.M. Best is the leading provider of insurer ratings, 
news and financial data with a specialist focus on 
the world-wide insurance industry. Best’s ratings are 
recognized by users as the benchmark for assessing the 
financial strength of insurance-related organizations 
and the credit quality of their obligations.

Overview
▲ Established in the US in 1899 and pioneered the 

concept of financial ratings in 1906 with a worldwide 
headquarters in New Jersey, USA.

▲ Only international rating agency dedicated to the 
financial services, primarily insurance. 

▲ World’s leading provider of insurer Financial Strength 
Ratings (FSRs) by company coverage.

▲ Full-service global ratings capabilities
▲ Over 4000 ratings in approximately 65 countries 

worldwide
▲ Extensive marketing and publishing capability to 

promote corporate ratings in local and international 
markets

▲ Largest and most comprehensive insurance database 
providing unique insights by segment and line of 
business

▲ Data and research covering over 10,500 companies 
worldwide
Analytic team at A.M. Best Asia-Pacific, headquar-

tered in Hong Kong, has extensive experience and 
knowledge of global and local insurance and reinsur-
ance markets. They currently issue ratings on more 
than 70 companies across the region.

Market Coverage
Insurance-related companies operating in various 
markets, including:
▲ Property/casualty (non-life) insurers
▲ Life insurers and annuity writers
▲ Health insurers 
▲ Reinsurers
▲ Mutual insurers and Protection & Indemnity (P&I) 

clubs
▲ Lloyd’s and its syndicates
▲ Takaful & Re-takaful 
▲ New company formations (“start-ups”)
▲ Alternative risk-transfer (ART) vehicles (including 

captives, pools and risk-retention groups)
▲ Catastrophe bond issuers and other Insurance-Linked 

Securitisations (ILS)
Best’s Credit Ratings are independent opinions 

regarding the creditworthiness of an issuer or debt 
obligation. Best’s Credit Ratings are based on a com-
prehensive quantitative and qualitative evaluation of 
a company’s balance sheet strength, operating perfor-
mance and business profile.

For more information, please contact Rebecca Tween 
on +44 (0) 207 397 0288

 
The Global Symbol of Financial Strength

www.ambest.com

COCKTAIL SPONSORThese are testing times. The financial crisis has now 

evolved into a global recession with no signs of a quick 

upturn. But the crisis should bring out the survival 

instincts and creative juices of the industry players who have 

to look beyond the dark clouds to see the rainbow. The market 

has been hard hit by the ailing equity markets. Nonetheless, 

insurers have adopted a “back to basics” approach in order 

to come out with winning ideas and successful campaigns to 

boost their business.

We are, therefore, delighted to launch the 2009 Asia Insurance 

Industry Awards. Now in its 13th year, it enjoys an entrenched 

position in the annals of the Asian insurance industry. 

In these hard times, the Awards become an important 

avenue to celebrate the critical strengths and successes of the 

insurance business.

As with previous years, we have been able to assemble 

a sterling Judging Panel of 22 eminent industry leaders, 

practitioners and regulators from the markets in Asia and 

from around the globe.

Through a rigorous selection process, which will be 

independently audited, the Judges will select the winning 

entries that capture the spirit of innovation and professional 

derring-do in the market. 

This year, the Awards Presentation Gala Dinner Ceremony 

will be held on 9th November at the Pan Pacific Singapore in 

conjunction with the 10th Singapore International Reinsurance 

Conference. So mark that date in your diary now. 

To take part in the Awards, all you have to do is nominate 

your partners, competitors or leaders and tell us why they 

deserve to win in that particular awards category (see page 2 

for more details). 

In these tough times, let us be more active in recognising 

and saluting excellence.

Good luck!

Sivam Subramaniam
Editor-in-Chief
Asia Insurance Review & 
MiddleEast Insurance Review

Greg Dobie
Editor
The Review

Introduction
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SPONSOR

HSBC Insurance Brokers has a history dating back to 1808 when the oldest part 
of the business was established by Antony Gibbs in London. We have been de-
veloping risk solutions for our clients around the world since then and as risks 
have evolved, so have our solutions. 

Today, HSBC Insurance Brokers is one of the largest international insurance 
broking, risk management and employee benefi ts organisations in the world. 

As members of the HSBC Group we share an international network with of-
fi ces in countries and territories in Europe, the Asia-Pacifi c region, the Americas, 
the Middle East and Africa.

Three-times winners of the Asia Insurance Review’s ‘Insurance Broker of the 
Year Award’, we pride ourselves on our ability to provide comprehensive and 
customised broking and risk management services throughout the Asia-Pacifi c 
region and beyond.

www.insurancebrokers.hsbc.com.hk

The Categories

General Insurance Company of the Year
‘For enhancing the range of products and quality of service available to customers in 
the Asian market’

Life Insurance Company of the Year

‘For the most constructive contribution to the effi ciency and effectiveness of the 
fi nancing of insurable risk in Asia’

Sponsorship available 

Interested parties, please contact
sheela@asiainsurancereview.com

CRITERIA:
▲ In-depth knowledge and 

understanding of the 
market 

▲ Responsiveness to 
customers’ needs

▲ Industry leadership 
as shown through 
innovation in products, 
provision of best 
quality service, strong 
underwriting discipline, 
exemplary employer 
practices, claims 
management, business 
growth, as well as 
contribution to boosting 
the industry’s image

▲ Sound fi nancial 
management and 
transparency of accounts 
and processes

▲ Setting professional 
standards

CRITERIA:
▲ In-depth knowledge and 

understanding of the 
market 

▲ Responsiveness to 
both end-user and 
intermediary needs

▲ Industry leadership 
as shown through 
innovation in products, 
provision of best 
quality service, strong 
underwriting discipline, 
exemplary employer 
practices, claims 
management, business 
growth, as well as 
contribution to boosting 
the industry’s image

▲ Sound fi nancial 
management and 
transparency of accounts 
and processes

▲ Setting professional 
standards
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SPONSOR

SPONSOR

Educational Service Provider of the Year
‘For outstanding and continuous training service to the insurance and reinsurance 
industry’

The Categories

Innovation of the Year
‘For the operation that generated the most innovative approach to a signifi cant 
business area’

HSBC Insurance (Asia-Pacifi c) Holdings Limited is a wholly owned subsidiary 
of The Hongkong and Shanghai Banking Corporation Limited, which is owned 
by HSBC Holdings plc, the London-based holding company of the HSBC 
Group. HSBC Insurance Brokers is one of the largest international broking, 
risk management and employee benefi ts organisations in the world. 

HSBC Insurance (Asia-Pacifi c) Holdings Limited is the holding company 
for HSBC insurance manufacturing operations in Asia Pacifi c, with opera-
tions and investments all over the region, including the Hong Kong Special 
Administrative Region (SAR), the Macau SAR, Singapore, Malaysia, Korea, 
Taiwan, Vietnam, India and China. 

HSBC Insurance (Asia-Pacifi c) Holdings Limited maintains a large insur-
ance presence in Asia, with over 2,000 staff selling premiums of over US$3.4 
billion in 2008.

HSBC Insurance and HSBC were joint winners in the Excellence in Bancas-
surances under The Asian Banker Excellence in Retail Financial Services Awards 
2007. In 2006, HSBC Life (International) Limited was awarded “Life Insurance 
Company of the Year” and HSBC Insurance (Asia) Limited was named “General 
Insurance Company of the Year” in 2000.  HSBC Insurance Brokers (Asia-Pacifi c) 
Limited received “Broker of the Year” in 1997, 2000 and 2006.

www.insurance.asiapacifi c.hsbc.com

China Pacifi c Life Insurance Co., Ltd. (CPIC Life), a nationwide joint-stock life 
insurance company specializing at life insurance business of all types, was es-
tablished on November 9, 2001 with its headquarters in Shanghai, China.

The holding company of CPIC Life, China Pacifi c Insurance (Group) Co., Ltd. 
(CPIC Group) was established in 1991. Capitalizing on the CPIC Group’s strengths, 
CPIC Life adheres to the operational guideline of “Sound and Profi table Opera-
tion”, strives to promote and develop its core values of “Commitment to Business 
Integrity and Sustainable Growth”. The company currently has over 150 insur-
ance products covering various fi elds of life, annuity, health, accidental injury, 
etc. The product ranges promoted by the company are warmly welcomed by 
the clients and have gained recognition from the market. In 2005, CPIC Life was 
awarded “Customer-Satisfying Company throughout China” by China Associa-
tion for Quality.

CPIC Life has established a sale and service network covering most parts of 
the whole country. Distribution channels including individuals, group, bancas-
surance, and other intermediary business have been growing steadily. By the 
end of 2008, the company has established 510 regional offi ces, branches and 
sub-branches, and more than 3,000 sales offi ces across the country. Total com-
pany assets as of December 31, 2008 reached RMB 261 billion and the premium 
income of the year amounted to RMB 66.1 billion, realizing an operation profi t 
of RMB 2.94 billion. 

www.cpic.com.cn.

CRITERIA:
▲ In-depth knowledge and 

understanding of the 
market as manifested 
by its wide range of 
educational services for 
the industry

▲ Responsiveness to 
customers’ educational or 
training needs

▲ Innovation in terms of 
developing educational/
training services that 
meet the market’s needs

▲ Providing leadership 
to the market in 
anticipating needs and 
demands

▲ Contribution to boosting 
educational standards of 
the industry

▲ Range, relevance and 
quality of training 
programmes offered

▲ Setting high professional 
standards in providing 
educational services to 
the industry

CRITERIA:
▲ Extent of innovation 

in/originality of product/
service offered

▲ Proof of product/service 
in responding to 
customers’ needs and 
wants

▲ Quality and effectiveness 
of innovation

▲ Industry leadership 
as shown through 
continuous effort to be 
innovative in its products/
services

▲ Service fl exibility and 
effi ciency

▲ Proof of success of the 
product/service in the 
market 
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SPONSOR
CRITERIA:
▲ In-depth knowledge and 

understanding of the risks 
involved and measures 
taken to minimise and 
manage the exposures

▲ Innovation in the area 
of risk management/loss 
control/and containment 
of losses

▲ Industry leadership in 
actual practices of risk 
management internally 

▲ Promotion of risk 
management as a 
philosophy and business 
discipline

▲ Professional standards

SPONSOR

Aviva is the world’s fi fth-largest insurance group and the biggest in the UK with 
57,000 employees serving more than 50 million customers worldwide. With a 
history dating back over 300 years, we are one of the leading providers of life 
and pensions products in Europe and are actively growing our long-term savings 
businesses in Asia Pacifi c and North America. Our main activities are long-term 
savings, fund management and general insurance. 

Aviva is a progressive company with a reputation for creating better ways 
to understand and meet people’s needs. It is this insight and ability to think 
beyond the immediate and the everyday that makes us who we are. In 2007, we 
set out our vision for “One Aviva, twice the value”, focusing on new growth and 
effi ciency targets designed to unlock value, drive growth and accelerate the pace 
of the Aviva’s development in an increasingly global market. 

In Asia Pacifi c, Aviva operates in Australia, China, India, Korea, Sri Lanka, 
Hong Kong, Singapore, Malaysia, Taiwan and the Middle East. Our long-term 
savings products and services are distributed through a multi-channel network, 
which includes a direct sales force, insurance intermediaries and bancassurance 
partners. 

www.aviva.com 

AIU Southeast Asia
American International Underwriters (AIU) is a global, preeminent network 
of international property-casualty (P&C) operations. 

Stretching across Asia and the Pacifi c to Latin America, Europe, Africa and 
the Middle East, AIU member insurance companies market a full range of 
property-casualty products to both commercial and consumer clients. The AIU 
network is a storied and successful business enterprise built over a period of 
nine decades. It operates in more than 80 countries with 10 regional offi ces 
in major cities. AIU insurance companies around the world are separately 
regulated entities, which remain fi nancially strong and well-capitalised.

AIU is committed to serving local markets, customers, distribution partners 
and employees with the aim of building stronger communities. 

In Southeast Asia, we are located in Hong Kong, Macau, Thailand, Malaysia, 
Singapore, Indonesia, the Philippines, Taiwan, Vietnam, Guam, Micronesia 
and Saipan. 

www.aiufacts.com

The Categories

Service Provider of the Year
‘For enhancing the stability and security of the Asian insurance industry in an 
exemplary manner’

Risk Manager of the Year
‘For creativity in managing companies’ risks and the promotion of risk management 
in Asia’

CRITERIA:
▲ Breadth of services 

provided in responding 
to needs of the market

▲ Innovation in services 
that resulted in 
broadening of its market

▲ Creating a benchmark 
of quality in service 
provision

▲ Service fl exibility and 
effi ciency

▲ Industry leadership 
as shown through the 
service offered that made 
it different from others

▲ Performance in the 
market in terms of 
market share, revenue, 
profi t
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SPONSOR

Broker of the Year
‘For adding signifi cant value to the insurance process in the course of generating new 
business’

The Categories

Tokio Marine Asia Pte. Ltd. is the Asia-Pacifi c Regional Headquarters of the 
Tokio Marine Group, which is the largest non-life insurance group in Japan 
with its fl agship company The Tokio Marine and Nichido Fire Insurance Co. 
Ltd. (Japan).  Tokio Marine Asia has a vision to become one of the top-tier 
insurance groups in Asia-Pacifi c with “Sustainable and Profi table Growth”.

Tokio Marine Asia is also the intermediate holding company as well as 
the management company of 15 group companies within Asia-Pacifi c – in 
Singapore, Malaysia, Indonesia, Thailand, Hong Kong, Philippines, Taiwan, 
Vietnam, India and Australia.  It manages 11 non-life insurance companies, 
3 life insurance companies and 1 reinsurance company.

Tokio Marine Asia has 70 staff, a paid-up capital of SGD71 million, and 
total assets worth SGD602 million.

In its commitment to expand the insurance business in the region, Tokio 
Marine Asia continues being the exclusive sponsor in its 7th consecutive year 
running for the “2009 Broker of the Year” category at the Asia Insurance 
Industry Awards 2009.

www.tokiomarineasia.com

Loss Adjuster of the Year
‘For the adjuster who has provided a consistent and reliable standard of quality of 
service in balancing the interests of both the insurer and the insured’

CRITERIA:
▲ In-depth knowledge and 

understanding of the 
market 

▲ Responsiveness to clients’ 
needs

▲ Innovation in services 
rendered including risk 
management and other 
value-adds

▲ Industry leadership in 
broking services and 
customer services, as well 
as in boosting the image 
of the broking profession

▲ Sound fi nancial 
management with proven 
track record of business 
growth and retention

▲ Professional standards

CRITERIA:
▲ In-depth knowledge and 

understanding of the 
market 

▲ Responsiveness to 
insurance and insurers’ 
needs

▲ Innovation in handling 
claims and helping 
insurers and claimants

▲ Industry leadership with 
proven track record of 
boosting the image of the 
loss adjusting profession

▲ Sound management of 
fi duciary obligations 
between the insurer and 
the claimant

▲ Outstanding service to the 
insurer and/or the insured

▲ Professional standards

Sponsorship available 

Interested parties, please contact
sheela@asiainsurancereview.com
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Sponsorship available 

Interested parties, please contact
sheela@asiainsurancereview.com

SPONSOR

The Toa Reinsurance Company, Limited (Toa Re) has been going through steady 
growth for more than 60 years since its establishment in 1940. With the insurance 
market evolving and customers’ needs expanding, Toa Re has been providing 
diverse line of both life and non-life reinsurance products to its clients over the 
world as Japan’s primary professional reinsurer.

Toa Re has successfully developed business, and maintained a strong market 
position in Asian regions through 3 branches in Singapore, Kuala Lumpur and 
Hong Kong and through liaison offi ce in Taipei. During the years of the engage-
ment in Asian regions, Toa Re has been strengthening the relationship with its 
clients in the regions by overcoming many hardships. 

Having built its overseas network including subsidiaries in USA and Switzerland, 
whole Toa Re group, with its head offi ce in Tokyo playing a central role, has been 
contributing to the insurance and reinsurance markets over the world.

In acknowledgment of its outstanding fi nancial profi le, Toa Re has been as-
signed credit ratings of “A+“, “A+(Superior)” by  “Standard & Poor’s”, “A.M. Best” 
respectively, which enables Toa Re to be a long term and stable provider of quality 
reinsurance products and services.

www.toare.co.jp

The Categories

Reinsurance Broker of the Year
‘For adding signifi cant value to the reinsurance process in the course of generating 
new business’

General Reinsurer of the Year
‘For enhancing the stability and security of the Asian general reinsurance industry 
in an exemplary manner’

CRITERIA:
▲ In-depth knowledge and 

understanding of the 
market 

▲ Responsiveness to clients’ 
needs

▲ Innovation in services 
rendered including market 
research, risk management 
and other value-adds

▲ Industry leadership 
in offering services to 
insurers and boosting the 
image of the profession

▲ Sound fi nancial 
management with proven 
track record of business 
growth and retention

▲ Professional standards

CRITERIA:
▲ In-depth knowledge and 

understanding of the 
market with published 
research offerings

▲ Responsiveness to insureds’ 
and/or insurers’ needs

▲ Industry leadership as 
shown through innovation 
in products, provision 
of best quality service, 
strong underwriting 
discipline, exemplary 
employer practices, claims 
management, business 
growth and retention of, 
as well as contribution 
to, boosting the industry’s 
image

▲ Sound fi nancial 
management and 
transparency of accounts 
and processes

▲ Setting professional 
standards
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SPONSORCRITERIA:
▲ Type of contribution and 

its outstanding values/
benefi ts to the community

▲ Demonstrated/provided 
key examples of work 
from the project with 
details on motivation, 
capital resource, 
management and staff 
commitment, results and 
benefi ts

▲ Demonstrated socially 
responsible leadership in 
the market by pioneering 
and/or consistently 
living by a CSR-guided 
philosophy in its 
operations

▲ Demonstrated true 
‘grassroots’ engagement 
with the community

▲ Demonstrated/provided 
evidence of the 
community’s support/
appreciation of the 
venture

CRITERIA:
▲ In-depth knowledge and 

understanding of the 
market with published 
research offerings

▲ Responsiveness to 
insureds’ and/or insurers’ 
needs

▲ Offering superior service 
and security to clients

▲ Leadership with ability 
to adapt to, and lead the 
industry to meet changing 
demands

▲ Sound fi nancial 
management, corporate 
governance and disclosure

▲ Professional standards

SPONSOR

Life Reinsurer of the Year
For enhancing the stability and security of the Asian life reinsurance industry in an 
exemplary manner’
(Open to companies that underwrite life reinsurance either as the main source of business or as part of an 

overall premium income mix)

The Categories

Manulife Financial is a leading Canadian-based fi nancial services group operat-
ing in 19 countries and territories worldwide. At Manulife Financial, our vision is 
to be the most professional life insurance company in the world: providing the 
very best fi nancial protection and wealth management services tailored to the 
millions of customers in every market where we do business. 

Our PRIDE values – Professionalism, Real Value to Customers, Integrity, Dem-
onstrated Financial Strength, and Employer of Choice – guide everything we do, 
from strategic planning to day-to-day decision-making, to the manner in which 
we treat our customers and other stakeholders.

Manulife Financial has operated in Asia for more than 110 years and has 
one of the most extensive operations of any life insurance company. Manulife’s 
businesses in Asia are located in Hong Kong, Indonesia, Japan, the Philippines, 
China, Singapore, Vietnam, Taiwan, Thailand and Malaysia. Manulife has among 
the highest ratings for fi nancial strength in the industry. 

Manulife Financial Corporation trades as ‘MFC’ on the TSX, NYSE and PSE, 
and under‘945’ on the SEHK.

www.manulife.com

Swiss Re is a leading and highly diversifi ed global reinsurer. The company oper-
ates through offi ces in more than 20 countries. Founded in Zurich, Switzerland 
in 1863, Swiss Re offers fi nancial services products that enable risk-taking essential 
to enterprise and progress. The company’s traditional reinsurance products and 
related services for property and casualty, as well as the life and health business 
are complemented by insurance-based corporate fi nance solutions and supple-
mentary services for comprehensive risk management.

Swiss Re has been associated with Asia since 1913, joining local skills and 
expertise with global resources, and maintaining a depth of local knowledge yet 
benefi tting naturally from a global perspective. In Asia-Pacifi c today, Swiss Re 
has offi ces in Tokyo, Seoul, Beijing, Shanghai, Taipei, Hong Kong, Kuala Lumpur, 
Singapore, Sydney, Mumbai and Bangalore, where it operates a global BPO centre. 
Swiss Re also provides third party administration services through its joint venture 
company, TTK Healthcare Services in India, and wholly owned healthcare third-
party administration consulting company, Prestige Health in China.

Swiss Re is also in a strategic partnership with Vina Re, Vietnam’s leading 
reinsurance provider.

Swiss Re was among the fi rst foreign reinsurers to enter China after the country 
joined the WTO. The company’s Asia Division headquarters is in Hong Kong.

www.swissre.com

Corporate Social Responsibility Award
‘For the company that has committed substantial resources to achieve signifi cant 
and sustainable benefi t to the community in social, economic and/or environmental 
arenas, through non-profi t driven ventures’
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SPONSOR

SPONSOR

Sompo Japan Insurance Inc. is one of the leading non-life insurers in Japan 
with consolidated revenues of JPY 1,894billion (approximately $18,903 million). 
Consistent with its corporate image of a comprehensive service provider for 
risk and asset management, Sompo Japan group provides expansive products 
in the fi elds of non-life, life insurance, healthcare business, asset management 
and wide-ranging risk consultation services. 

One major strategy of Sompo Japan’s group is expanding group profi ts through 
contribution by global subsidiaries and associated companies operating in 26 
countries worldwide. 

In September 2008, Sompo Japan Asia Holdings was established in Singapore 
as an Umbrella organization in Asia, particularly the ASEAN region. The com-
pany will develop business strategies with a regional perspective to enhance 
planning support, administration, internal control and corporate governance 
to achieve greater business success.

Sompo Japan Group is committed to create values to society and its wide 
range of stakeholders, and to increase the corporate value of the Group. 

At the World Economic Forum in Davos in January 2009, Sompo Japan Group 
was proclaimed as one of the “Global 100 Most Sustainable Corporations in the 
World”.  Of the four global insurance companies nominated, Sompo Japan is 
the fi rst company selected as Japanese fi nancial institution.

www.sompo-japan.co.jp

Lifetime Achievement Award
‘For the person who has made the most outstanding long-term contribution to the 
re/insurance industry in Asia’

Since 1985, ReMark has been providing end-to-end marketing, product, technology 
and fi nancing solutions to banks, insurers and affi nity groups.

Our direct operational experience in over 45 countries and 21 languages has earned 
us global leadership status in direct distribution of insurance products.

A worldwide team consisting of over 150 marketing specialists, actuaries and 
campaign and channel managers, all work with one focus: maximum value creation 
for our partners and clients. Together they design and execute direct marketing pro-
grammes that establish and drive brand loyalty, increasing the lifetime value and 
profi tability of each customer.

Whether acquiring new customers, retaining existing ones, generating leads or 
cross-selling to your customer base we can help maximise your return on invest-
ment.
▲ Over 24 years experience as a marketing partner to over 200 world leading fi nancial 

institutions
▲ 48,000 programmes implemented in over 45 countries
▲ Over 9 million insurance policies written worldwide generating business value in 

excess of €1 billion
▲ 510,000,000 customers reached via multiple channels with focus on mail, telephone 

and digital media (internet, DRTV and m-commerce)
▲ Multiple marketing domain experience including bancassurance, life and non-life 

insurance policyholders, takaful banking & insurance, and affi nity partnerships 
Our philosophy is simple: we only win if you win. So we work closely with you 

to design a fi nancial model that best meets your current objectives and needs – And 
structure true partnerships that share the fi nancial risks and rewards.
www.remarkgroup.com

The Categories

Personality of the Year Award
‘For the person who has made the most outstanding individual contribution to the 
Asian insurance or reinsurance industry for the period under review’ 

CRITERIA:
▲ Demonstrated outstanding 

leadership qualities
▲ Demonstrated superior 

social and communication 
skills

▲ Promoted the image and 
enhanced the reputation 
of the insurance industry 
to the wider community 
including lobbying the 
government

▲ Shown in-depth 
knowledge and 
understanding of the 
market

▲ Infl uenced the 
development of insurance/
reinsurance practices to 
enhance stability and 
growth in the market

▲ Embraced professional 
standards and actively 
worked towards boosting 
greater professionalism in 
the market

CRITERIA:
▲ Shown demonstrable 

leadership qualities in 
the industry throughout 
his/her career 

▲ Demonstrated a track 
record in technical 
standards and innovation

▲ Contributed signifi cantly 
towards developing 
international trading links 
or enhancing insurance in 
the country’s economy

▲ Made consistent 
contribution to the growth 
of the insurance sector in 
theory and practice

▲ Has recorded at least 20 
years of achievement in 
the industry

▲ Enjoys the respect 
and admiration of the 
industry and his/her peers
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Nomination Form

SELF-NOMINATION

If you are nominating your own company or yourself:

Name of company/your name

........................................................................................................................................................................................................................................................................................................................

Title................................................................................................................................................................................................................................................................................................

Address..............................................................................................................................................................................................................................................................................

........................................................................................................................................................................................................................................................................................................................

Tel/Fax..................................................................................................................................................................................................................................................................................

Email.........................................................................................................................................................................................................................................................................................

NOMINATIng Another

If nominating another company or individual:

Name of company/individual’s name

........................................................................................................................................................................................................................................................................................................................

Title (if applicable).....................................................................................................................................................................................................................

Contact person......................................................................................................................................................................................................................................

Address..............................................................................................................................................................................................................................................................................

........................................................................................................................................................................................................................................................................................................................

Tel/Fax..................................................................................................................................................................................................................................................................................

Email.........................................................................................................................................................................................................................................................................................

NOMINATed by (optional)

Name

........................................................................................................................................................................................................................................................................................................................

Tel/Fax..................................................................................................................................................................................................................................................................................

Email.........................................................................................................................................................................................................................................................................................

More than one category may be entered.

Award entered 
(please tick box):

 General Insurance Company of the Year

 Life Insurance Company of the Year

 Educational Service Provider of the Year

 Innovation of the Year

 Service Provider of the Year

 Risk Manager of the Year

 Broker of the Year

 Loss Adjuster of the Year

 Reinsurance Broker of the Year

 General Reinsurer of the Year

 Life Reinsurer of the Year

 Corporate Social Responsibility Award

 Personality of the Year

 Lifetime Achievement Award

Entries can be submitted via:

 email: 
 awards@asiainsurancereview.com  or 

 fax: 
 (+65) 6512 5334  or

 mail: 
 Co-ordinator, 
 Asia Insurance Review, 
 69 Amoy Street, Singapore 069888  or

 online: 
 www.asiainsurancereview.com

If you would like to host a table at this networking 
industry event, please contact 
Ms Ann Tay at Asia Insurance Review 
on tel (65) 6372 3192 or 
email: ann@asiainsurancereview.com

TABLE BOOKINGS
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2008 Winners
Life Insurance Company of the Year

ICICI Prudential Life Insurance Co Ltd

General Insurance Company of the Year

Tokio Marine & Nichido Fire Insurance Co

Loss Adjuster of the Year

Insight Loss Adjusters

Educational Service Provider of the Year

The Australian and New Zealand Institute 
of Insurance and Finance 

Innovation of the Year

The Agriculture Insurance Company of India

Service Provider of the Year

John Foord (Asia) Pte Ltd 

Risk Manager of the Year 

Tom Cohen, Swire Pacifi c Ltd 

Broker of the Year

Marsh Asia 

Reinsurance Broker of the Year

Guy Carpenter Asia Pacifi c

General Reinsurer of the Year

Swiss Re

Life Reinsurer of the Year

RGA

Corporate Social Responsibility Award

Bangkok Insurance Public Company Ltd 

Personality of the Year

Joan Fitzpatrick, 
Chief Executive offi cer, ANZIIF 


